
THE CLIENT
No Sweat Specialties

THE CHALLENGE
After many years of touting their made-in-the-USA products, No 
Sweat Specialties decided content marketing would be a good way 
to draw distributors’ attention toward their main products: socks, 
headbands and wristbands. 

THE SOLUTION
Create an educational download that explained WHY No Sweat 
Specialties products fit end-buyer needs, and how distributors can 
capitalize on selling them.

THE RESULTS
No Sweat Specialties increased brand recognition, educated and
engaged distributors and received hot leads in real time.

“Having the stories in Advantages® magazine gives us pride 
in our quality products and the exceptional stories that ASI® 
helps us create.” 

Santana Fulp, Director of Sales & Marketing, Sports Solutions, Inc.

“The writer, editor, designer – really everyone went above 
and beyond to help us be a better company. I always look 
forward to working on the next story.”

FIND OUT HOW ASI CONTENT MARKETING CAN WORK FOR YOUR BRAND! 
CONTACT YOUR ACCOUNT EXECUTIVE TODAY TO GET STARTED.
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1 THE ENTERTAINER 
You like to show you’re fun, creative and 
spontaneous, even though you’re wearing 

a dark blue suit. Your socks let the world get 
a glimpse of your wilder side. No wonder this 
sock is a top seller for No Sweat. 

It works for virtually any industry – tech com-
panies in particular are embracing this look. 
It makes a great trade show giveaway, and 
also works well for companies that encourage 
branded workplace attire. 

Creatively placed logos, step-and-repeat pat-
terns and stripes are popular. 

2 PRACTICAL AND  
FUNCTIONAL 
You’re laid back, casual and nonchalant. 

You choose this no-show sock because it’s dura-
ble, comfortable and performs well. The flat-knit 
top and super-cushy bottom feels great, is mois-
ture wicking and doesn’t weigh you down – its 
superior quality is built to go the distance.

While some may question the value of a cus-
tomized sock with a hidden logo, your client 
won’t forget where they got it, and will be reach-
ing for it as soon as it comes out of the dryer. This 
is No Sweat owner Charles Badgett’s personal 
favorite, especially on the golf course.

3 COMPETITIVE AND COOL 
You’re a serious athlete, a super fan and 
on top of cutting-edge trends. You want 

all the bells and whistles the pros have for max-
imum performance. This crew sock has a rein-
forced heel and toe for those high-impact areas, 
and extended arch support for additional stability 
to hold the sock in place, as well as quality con-
struction and moisture-wicking properties. 

You like a simple, effective logo combined 
with the performance-enhancing features that 
make this sock as critical a part of your training 
regimen as the shoe you choose. 

This is a great sock for school or sports teams, 
wellness programs, marathon and Iron Man char-
ity events, and corporate team-building activities.

Customized socks 
are a fun and 
comfy way to 
build your client’s 
brand message 

from the ground up. In recent 
years, the commodity staple 
has evolved into an eye-catch-
ing fashion statement, with this 
market segment outpacing the 
apparel industry’s overall growth.

Plain white socks are out. Fun 
socks that say something about 
the wearer are in.

Whether peeking out from 
beneath a business suit, or on 
full display in a high school bas-
ketball game, socks tell a lot 
about who’s wearing them – and 
provide endless opportunities 
for customization. No Sweat Spe-
cialties is expert at matching the 
right style, design and features to 
help brands get the most mileage 
out of their marketing efforts.

“People usually brand from 
the waist up,” says Santana Fulp, 
director of sales and marketing 
at No Sweat Specialties. “Our 
socks are an expansion of the 
wearable category and offer 
another way for brands to step 
up their game, beyond the go-to 
T-shirt.”

Read on to learn how to match 
the right branded sock with vir-
tually any client in any industry.
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No Sweat Specialties was founded in 2001 in a 14,000-square-foot production 
facility. In 2013, the firm expanded into a 36,000-square-foot building as the 
demand for the supplier’s products increased. 

CEO Charles Badgett runs No Sweat Specialties with his wife, and they treat 
their entire team like one big family. One walk through the production line and 
you’ll see the Badgetts call each employee by name as they work. 

The production of high-quality, USA-made, performance products requires 
many hands, and the success of our company belongs not to one person, but to the 
team as a whole.

Visit www.nosweatspecialties.com to learn more.

“Our socks are 
an expansion 

of the wearable 
category and offer 

another way for 
brands to step-up 

their game beyond 
the go-to T-shirt.”
Santana Fulp, director of sales and 

marketing, No Sweat Specialties
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Customized socks are the cool 
cousin to the plain white crew 
sock, and are in step with fashion 
and performance trends. “Not all 
socks are the same,” says Charles 

Badgett, owner of No Sweat Specialties. With so 
many styles, features and colors to choose from, No 
Sweat’s customer service team takes great care and 
pride in helping their clients match the right sock 
to the client’s brand message. 

“We call our customer service team the  
Match.com of socks,” Badgett says. The No Sweat 
team knows their product line inside and out, along 

with their variety of imprinting methods – and they 
stay engaged throughout the 17-step process of cre-
ating custom socks, headbands and wristbands. 

“We get calls all the time from distributors say-
ing, ‘I’ve never done socks. My clients are asking 
for them,’” says No Sweat Customer Service Rep-
resentative Lisa Chilton, who offers expert advice to 
ensure your clients get the perfect fit.  

No Sweat Specialties has been helping brands 
get off on the right foot since 2001 with top-quality 
made-in-the-USA products. Show your clients you’re 
on your toes with these four matchmaking tips you 
can use to sell the right sock style every single time.

Take A “Solefie”
Feet, get ready for your close-up. Foot selfies – some call them “solefies” – 
are the latest rage in Instagram shots. It’s an eye-catching way to give your 
brand additional play – encourage your followers to take selfies of their feet 
wearing just their customized, branded socks and post them to your social 
media feeds.

WHAT’S YOUR TYPE? 
Who’s your target client? If you want to make 
the right sock recommendation, it’s critical 
to identify recipients’ gender, age group, the 
event or occasion, and how the promotional 
items will be used.
YOUR CLIENT: Your event planner client says, “My customer 
wants a fun and memorable dance floor sock for all the guests 
at her daughter Rachel’s bat mitzvah, personalized with her 
name and the date of the celebration. What style works best?”

WHAT NO SWEAT’S MATCHMAKERS ADVISE: “I get a lot of 
calls for bar and bat mitzvah socks,” Chilton says. Comfort is 
important, as party participants will kick up their heels for hours. 
“Typically, the kids take off their shoes and wear the socks on 
the dance floor,” she says. “The most popular styles are our 
custom-knit, no-show or ankle socks (styles 4-500C or 4-600KI), 
with branding on the top of the foot or on the ankle. We also sug-
gested adding ‘I danced my socks off at Rachel’s bat mitzvah’ 
and skid-proof tread on the bottom.” 

4-500C

4-600KI

TIP: Teens are 
notoriously fickle, 
so it’s important to 
be on top of trends 

when recommending 
apparel for this 

group.

HOW A UNIQUE APPAREL SUPPLIER DEVELOPED 
A STRONG CONNECTION WITH CUSTOMERS

Content marketing builds brand awareness and strengthens credibility 
by providing useful, educational information to your customers and 
prospects. Forward-thinking suppliers like No Sweat Specialties 
continue to position themselves as trusted leaders in our industry and 
influence buying habits before distributors even log in to ESP®.

CONTENT MARKETING GENERATES RESULTS* 
Unique Opens: 22,779
Unique Page Views: 338
Total Qualified Leads: 106
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